Intro
· Very liittle here prior to 1980 – few attractions for tourists and little incentive to live and work here

· Polluted river

· Creation of Council in 1985 made it an exciting tourist destination and encourage people to live and work in the region, including some of the state’s poorest communities

Today’s Blackstone Valley

· Home to several state’s most important attractions – pawsox, twin river and slater mill

· Place to explore great industrial culture including several museums and historic sites

· Cleaned up Blackstone River, once considered one of the country’s most polluted rivers where people can boat, paddle and fish and view abundance of wildlife

· One of the state’s leading outdoor recreational hotspots

· Leading arts district with notables theaters, festivals, music clubs and artists come to live and work through restored mills and artistic communities
· Many fine dining establishments

Agency overview

· One of 6 officially designated tourism agencies created by state law and a certified tax exempt nonprofit

· Mission is to create sustainable tourism in Rhode Islaznd’s Blackstone Valley communities

· The Council’s work involves creating positive change with regard to community values by developing and promoting coordinated, responsible and sustainable tourism in Rhode Island’s Blackstone Valley communities

· Sustainable tourism – improve quality of life, celebrate cultural heritage, improve environment, 

· Stronger visitor destination and home for residents by building a stronger economy 

· Operates an environmental trust fund to promote environmental and educational initiatives.

Keys to success

Council is unique among tourism agency facing many unique challenges. 
3 areas:  Community and economic development, creation and operation of events and promotion, information and education

· Built on many existing assets in adding to adding new ones

· Partnerships, networking and collaboration with government, nonprofits, businesses and the general community including the BV National Heritage Corridor
· IN addition to promoting things, also built things including many development projects, and developed and operated many events and attractions 

· Need to build and operate attractions and events vs. promoting existing events

· Development projects to improve the region for visitors and residents : led efforts to create  National Park, mill and historic restoration, river and environmental cleanup, bike path development, community development including the Broad Street regeneration initiative
· In addition to helping develop things like the Pawtucket Arts Festival and RI Musical of Fame, the Council developed and operates several events and attractions including several train tours including the BV Polar Express, Explorer Riverboat Tours and Samuel Slate Canal Boat charters and overnight stays, RI Dragon Boat and Taiwan Day Festival which operate today.
· Education and promotion items: Riverclassroom that provides education on the river dealing with science and history, Sustainable tourism lab that runs many workshops aimed at education about sustainable and tourism related throughout the world, promotional media distribution and other marketing promotion for the region.

Awards
When someone asks how we are doing, don't take our word for it. The Tourism Council has won a number of local and international awards and recognition for our efforts to build up the Blackstone Valley and promote sustainable tourism. These include: 
International awards include
· Tourism for Tomorrow Destination Award from the World Travel & Tourism Council 

· North American Travel Personality of the Year from the World Travel Awards

· SBEST Certification of Excellence from the United Nations World Tourism Organization 
· Ulysses Award from the United Nations World Tourism Organization for destination management 

Local awards include:

· Heritage Award from the Pawtucket Foundation 

· Tom Roberts Prize for Creative Achievement from the Rhode Island Council for the Humanities 

· Mary Brennan Tourism Award at the “Stars of the Industry” annual meeting and awards ceremony 

.Going Forward

· The Tourism Council will continue to build on its past accomplishments towards making the Blackstone Valley more attractive to visitors and those living and working, or who may want to live and work here

· Continue operating several of its annual attractions 
· Continue environmental cleanup and development efforts including the Broad Street Regeneration Project, Blackstone River cleanup, Enhance development of the Blackstone Valley National Park and the regional Blackstone Valley bike path
· Strengthen regional marketing efforts including improving online and social media and outreach and work with the state to enhance the state brand

